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The Measurement
Problem

Surveys and panel-based
measurement are no longer sufficient
to provide the global, cross-platform
view of consumer demand for
content.
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What is popular?
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Global Content
Demand
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File Sharing /
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Industry first: DemandRank™
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A Universe of Demand Data

1,250,000,000+ 249 100+

DAILY EXPRESSIONS COUNTRIES LANGUAGES
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INTRODUCING

The World’s Only Cross-Platform

Global Demand Measurement System
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What were the top shows in the US last week?

; Game of
Z’ Thrones

Rick And
Morty
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: ‘§. i TDr:; éNaIking

Q-::;-) Power

‘?ﬁ' Preacher

Average Demand | August 28 - September 3, 2017
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What were the top shows in China in June?

' Suspicious
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& Fight For
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How did US OTT platforms
rank (pre-release) in China last year?

Demand for Digital Original Series in China

Top Shows Average Demand
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What were the top genres
and subgenres in France in 20157

Others

Reality
2%
Chlldren

Horror/Suspense
3%

Animation /
/Cartoons

4%

SciFi
6%

| Sitcom
| 7%
! :

Action/Adv. .
7% Medical

Comedy Horror

9%

Demand Expressions™

1B 2B 3B 6 Billions

Sum of Demand Expressions™ in 2015
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hat are the most popular dramas in South Korea?

Average demand

UK 2% —\ Korea 90%
US 8% /
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adants Of The Sunvs Game Of Thrones in South Korea

Demand Expressions
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' DotS wins awards
i at DramaFever

3 Film Fest

: GoT Season 7/
' trailer release

GoT information 7
from San Diego
Comic Conventlon '
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adants Of The Sunvs Game Of Thrones in South Korea

)\ Descendants *, Game Of
/ Of The Sun Thrones

DotS romantic |
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" GoT Season 7 details |
 pre-release
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1 GoT Season 7
' US premiere
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How does demand for episodic releases evolve?

{ Episodic releases }

;.I

Game of Thrones  The Walking Dead

120M

GOT: Season 6
TWD: Season 6 TWD: Season 7
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How does demand for season releases evolve?

[ Season releases }

o.g Fuller X Jessica E2.J; Stranger : (2 S}Daredevil : House | Orange is the
wHouse = Jones &= Things i\ =) S of Cards )NewBlack

\ RETURNING TITLES

Title's Release Day
60 M

50 M

40 M
30M

20M

DEMAND EXPRESSIONS™

10 Million

Week -1 0 Week 1 Week 2 Week 3 Week 4
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What affects demand?

[ Major awards J

& Winning Series
50 M ‘

Emmy Awards date A
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What affects demand?

[ Related Properties]

@} Pokémon
Pokémon GO

20M released

15M

Demand Expressions
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Popularity: Engagement vs Awareness
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Demand Expressions (per person)
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Popularity: Engagement vs Awareness

Attracting & Retaining Subscribers

Mass-Market Advertising

AWARENESS

5M
HEEEEN
l I l l I I

l
People (Millions)

> © MARKET

O TIME

AAAAAAAAA



PLATFORM

DEMOGRAPH
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Popularity: Understanding Affinity

p ; = Low loyalty
o e High affinity

Niche content —\

Mainstream content prese:
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Traditional

Plot-Driven Content
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Mapping Popularity
‘Consumer-Content’ Interaction
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The Future
Consumer-Driven Content

Creator Consumer
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