
THE SCIENCE OF POPULARITY





The Measurement 
Problem
Surveys and panel-based 
measurement are no longer sufficient 
to provide the global, cross-platform 
view of consumer demand for 
content.
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The World’s Only Cross-Platform

Global Demand Measurement System

I N T R O D U C I N G





What were the top shows in the US last week?



What were the top shows in China in June?



How did US OTT platforms 
rank (pre-release) in China last year?



What were the top genres 
and subgenres in France in 2015?



What are the most popular dramas in South Korea?



Descendants Of The Sun vs Game Of Thrones in South Korea



Descendants Of The Sun vs Game Of Thrones in South Korea



How does demand for episodic releases evolve?



How does demand for season releases evolve?



What affects demand?



What affects demand?





Popularity: Engagement vs Awareness
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Popularity: Engagement vs Awareness
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Attracting & Retaining Subscribers

Mass-Market Advertising



Popularity: Understanding Affinity

15M people’s online TV consumption, US, July 2017



15M people’s online TV consumption, US, July 2017

Niche content

Mainstream content

Popularity: Understanding Affinity



15M people’s online TV consumption, US, July 2017

Niche content

Mainstream content

High loyalty
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Low loyalty
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Popularity: Understanding Affinity



Relationship between shows

Popularity: Understanding Affinity

15M people’s online TV consumption 
US, July 2017



Relationship between networks

HBO BBC
AMC

Popularity: Understanding Affinity



These relationships are all country-specific…



Traditional

Plot-Driven Content



Mapping Popularity 
‘Consumer–Content’ Interaction



The Future

Consumer-Driven Content
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