What is in demand in Asia?
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The Measurement
Problem

Surveys and panel-based
measurement are no longer
sufficient to provide the

global, cross-platform view of
consumer demand for content.
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File Sharing /
P2P Platforms

Industry first: DemandRank™
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INTRODUCING

The world’s Only Cross-Platform

Global Demand
Measurement System
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Top English-language titles in Asia for Q1

Average demand

The Walking Dead
Sherlock

Game Of Thrones
The Flash

The Big Bang Theory
Westworld

The Vampire Diaries

Vikings
Pretty Little Liars
Marvel's Agents Of S.H.I.E.L.D.
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Top titles over the quarter

January February
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Genre share by total demand

g

Drama 43%

Comedy 16% —\
Action and 10% —_ 'ﬂ

/

Share of Demand

by Genre
Children 7% — ‘
Animation 6% —/ .'"

Variety 3%—// LL 2% Sports
Documentary 2% 2% Horror

January-March, 2017

Adventure

Reality 9% —

Top 15 Drama Sub-Genres
Crime 17.2%
Fantasy

Sci-fi

Procedural

Mystery
Teen
Legal

Apocalyptic

Period
Historical
Political
Thriller
Medical

Romantic

Soap Opera

I |

#apactv17



Genres by average demand

Average genre demand

Action and Adventure
Animation
Sports
Horror
Drama
Variety
Comedy
Children
Reality
Documentary
Factual

0 0.2 0.4 0.6
Demand Expressions per 100 capita
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Quarterly genre trends

Average genre demand
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Most popular sub-genres in Asia

Average sub-genre demand

S{UTolTd (I (o ISY-I - ACTION & ADVENTURE

Apocalyptic Drama R -10%
SIS Ce]glet=|WaYe\V/=To (U ¢ M ACTION & ADVENTURE -35%
Japanese Animation [EXNIVINITIY -51%

L=dalaloMNalqlI:IgM ACTION & ADVENTURE -57%
Fantasy Drama Rl -57%
Comedy Horror [JEELEGER -63%
Motoring Sports RSZeiE -65%
Wrestling Sports IS -67%
Procedural Drama R 72%

Percent difference from demand for Superhero Series
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Top digital original series in Japan

4M

Netflix Amazon Video Crackle Hulu
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Evolution of demand for key titles

LM

The Grand Tour Kamen Rider Santa Clarita Snatch Marvel’s
Amazons Diet Iron Fist
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Share of total demand by SVOD platform in Japan

You(TBRed 1% - 59% NETFLIX
CRACKLE 2% j
hulu 0% -ﬁ’“

amazon 28%-

Share of
Total Demand
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Average title demand by SVOD platform in Japan

Average demand

amazon I
N

NETFLIX maeeessssssssss
hulu 60%

CRACKLE s -73%

You(TT Red

Percent difference from demand for Amazon Video Titles
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Genre trends for digital originals in Japan

Total digital originals demand by genre

45 M

n 40M
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Demand breakdown for digital originals v. others

Percent of demand by source

84% HE Digital Originals
B Non Digital Originals

18% i
11%
5% . -° 5%
File Sharing Informational Social Media
Sites
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Where in the world is Asian
content popular?

2017 Q1
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Anime around the world

Low
Demand
» PAROT January-March, 2017 ﬁsct}”



Korean dramas around the world
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Running Man
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Fullmetal Alchemist

High
Demand

Fullmetal Alchemist Deritaly
Japan \
y
4
«» PAROT January-March, 2017




Pokémon

Pokémon
Japan
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What's more popular in Asia
than anywhere else?

2017 Q1
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Over and under-indexing genres

ASIA EUROPE LATIN AMERICA  NORTH AMERICA

9% 4 Above Global Average

6.0%
4.0%
2.0%
O i = II a1

@ AAd(\:/té%?u%e Animation  Children Comedy Documentary Drama Horror Reahty Sports Varlety

3 B e R B B
-2.0%

-4.0%

0% | Below Global Average
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In Asia, political dramas most popular in China
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China
Singapore
Thailand
Philippines
\WEIEVYSE
South Korea
Japan
Vietnam

Indonesia

Average Demand for Political Dramas

-16%

-19%

-24%

-35%

-39%

-44%

-51%

-54%

Percent difference from demand for Political Dramas in China

January-May, 2017
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In the Name of the People. Most Popular Show in China
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In The Name Of People The Walking Dead House Of Cards
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Variety and game shows most popular in Asia

Top countries by average =) _ _ , _ _
demand for Variety Shows < / Saturday Night Live Running Man Miss Universe
United States Singapore Thailand

v

1 Singapore Canada VEEVSE
> New Zealand Hong Kong
2 Malaysia China
) Vietnam

3 Thailand Brunei

4 Hong Kong

5 United States

6 Vietnam

7 China

8 Brunei

9 Canada

10 New Zealand
¥
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Sustained popularity for Netflix's Iron Fist in Asia

ASIA vs. UNITED STATES

25
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Demand Expressions per 100 capita
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Global Demand Measurement

Cross-Platform, Country-Specific, Real-Time
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