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Demand Use Case:  
Maximizing Marketing ROI

 } CHALLENGE

• Unknown popularity  of pre-
release titles.

• Effect of marketing 
campaigns not immediately 
visible.

 } SOLUTION

• Using the world’s largest 
audience behavior datasets, 
Parrot Analytics tracks the 
popularity of titles on a daily 
basis, even before their 
release.

• Parrot Analytics’ pre-release 
demand data is the first and 
most holistic indication of 
how a show may perform on 
release.

 } RESULTS

• The immediate effects of 
marketing campaigns, such 
as trailers and PR articles, 
were captured in the show’s 
pre-release demand, 
and used as an input for 
improved marketing decision 
making.

Maximizing Series Premiere 
Marketing ROI
Before a title is released, very little data about its popularity exists. This lack 
of visibility means that the effectiveness of promotional marketing campaigns 
cannot be assessed until after the ratings for the premiere are released. 

Unfortunately, this means that marketing budgets are often wasted 
on platforms that do not effectively ramp-up audience demand for a 
premiere. Similarly, the opportunity of reallocating funds to a title that will 
likely have a better premiere is also missed.

By leveraging Parrot Analytics’ demand measurement data for a major 
new title launch, a distributer gained immediate insight and improved 
marketing ROI, whilst monitoring competitor’s upcoming show launches, 
all before the show’s premiere.

 } THE CHALLENGE

During a show’s run on television, linear ratings provide the ability to 
measure the performance of a title. However, when the title is off-air this 
metric does not exist and all stakeholders, including content sellers and 
marketers, are left in the dark regarding the show’s current popularity.

This problem is especially acute for new titles, which have no historical 
ratings from which to extrapolate. Currently, marketers must wait until the 
title is released to assess how well they promoted it, at which point it is 
too late to change or improve their approach.

 } THE SOLUTION

Unlike linear ratings, the demand for content can be measured daily, 
even off-season: Fans of a show constantly discuss it on social media, 
follow the latest news stories, and, if the title has aired, download or 
stream past episodes.

Parrot Analytics captures these expressions of demand on a global scale 
and combines them into the world’s first country-specific, cross-platform 
metric, called Demand Expressions. 

Maximize Premiere Marketing ROI with Pre-Release Demand Data
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About Parrot Analytics

Parrot Analytics is a data science 
company that empowers media 
companies, brands and agencies 
to understand global audience 
demand for television content. 

Wielding the world’s largest 
audience behavior data sets, 
the company has developed the 
world’s only global cross-platform, 
country-specific audience 
Demand Measurement System.

Demand Expressions data is available for all titles, in all markets, 
regardless of whether the show is currently airing new episodes or even 
whether it has aired at all. Because demand is measured daily, the impact 
of events such as marketing campaigns can be tracked in real time, 
allowing tactical campaign changes to be made immediately. 

 } THE RESULT

Ahead of the global launch of a major new title, Parrot Analytics provided 
demand data in 50 markets to the show’s distributor. This data allowed 
the distributor to track the popularity of their title as it increased during 
the weeks before its premiere and before linear ratings became available. 

The distributor used Parrot Analytics’ demand data as immediate 
feedback on their marketing spend. Demand spiked after the release of 
trailers, especially those released during major fan events, quantifying 
how well these videos increased interest in the new show. The company 
also observed a demand spike in a certain country after a major 
newspaper ran an article from their PR team, revealing the effectiveness 
of this type of promotion.

In addition to measuring the effect of these individual marketing events, 
the distributor’s marketing team also tracked the overall rise in demand 
for the title until its premiere, allowing the team to understand how 
popular the show was going to be after its release.

Parrot Analytics’ exclusive demand data provides insights on the 
popularity of content a long time before any other metrics are available, 
allowing marketing efforts for pre-release titles to be adjusted and funds 
re-allocated to maximize ROI.
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For more on Parrot Analytics’  
Global Demand Measurement System, 

read the GUIDE  

Maximize Marketing ROI with Pre-Release Demand Tracking
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