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TV SERIES 2025
In  a  maturing  streaming  market,  2025  was  the  year  TV had  to  prove  its  value . Platforms  leaned  

hard  into  paid - sharing  crackdowns  and  ad - supported  tiers  to  stabilize  revenue  as  subscriber  

growth  slowed,  and  viewers  became  more  selective . Netflix  reported  record  sign - ups  following  

its  password - sharing  enforcement,  while  Disney,  Amazon  and  Warner  Bros . all  shifted  

aggressively  toward  bundled  offerings  and  AVOD  expansion  to  keep  audiences  within  their  

ecosystems .

The  result  was  a  landscape  driven  less  by  volume  and  more  by  eventization : fewer  shows,  

bigger  cultural  swings,  and  titles  engineered  to  travel  globally . International  content  continued  

its  transformation  from  άōǊŜŀƪƻǳǘ ŜȄŎŜǇǘƛƻƴέ to  structural  center . Korean  series  alone  now  

make  up  a  significant  share  of  bŜǘŦƭƛȄΩǎ most - watched  non - English  titles,  with  Squid  Game  

remaining  the  ǇƭŀǘŦƻǊƳΩǎ most  successful  global  franchise  and  anchoring  a  broader  Hallyu  

wave . Anime  and  genre  storytelling  accelerated  their  rise  from  fandom  niches  to  mainstream  

global  drivers . Analysts  cited  Solo  Leveling  as  one  of  the  most  influential  new  anime  titles  in  

years,  reinforcing  the  ƳŜŘƛǳƳΩǎ position  as  one  of  ǎǘǊŜŀƳƛƴƎΩǎ most  exportable  formats .

At  the  same  time,  legacy  IP continued  to  deliver  extraordinary  scale . Stranger  Things  Season  5 

produced  bŜǘŦƭƛȄΩǎ biggest - ever  English - language  launch,  generating  nearly  60 M views  in  five  

days,  briefly  overloading  infrastructure  in  some  regions,  and  pulling  the  entire  back  catalog  

back  into  global  Top - 10 charts .  This  section  uses  Parrot  !ƴŀƭȅǘƛŎǎΩ global  demand  data  to  map  

the  ȅŜŀǊΩǎ defining  TV landscape .

Parrot  Analytics  estimates  [Stranger  Things]  has brought  

in 2 million  new  subscribers  and  over  $1 billion  in revenue  

for  Netflix  since  2020 .
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Rank Title

4
Genie, Make A Wish ( ѻ
╪ᴴ‡ֿתּפѱ)

5 Alien: Earth

6
Bon Appetit, Your Majesty 
( ̱╥ἱ )

7
When Life Gives You Tangerines 
( ᾚἶ ὡѻ)

8 Adolescence

9 Pluribus

Rank Title

10 Ironheart

11 Dexter: Resurrection

12 The Manipulated ( ⱳʻҵᾎ)

13 Tougen  Anki ( ᾛӚṣ)

14 Dynamite Kiss ( ᾅѤ̝ Ἄ!)

15
Last Samurai Standing ( ϱϼЂ
ϹЬ)

2

102.23x
EXCEPTIONAL

1

202.96x
EXCEPTIONAL

3

101.63x
EXCEPTIONAL

NEWCOMERS  OF THE YEAR

Based on peak demand for scripted new - series launches between 1 January and 31 December 2025 (excl. Kids & Family content)
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INDUSTRY HIGHLIGHTS: BEST NEWCOMERS

Adolescence : The άƻƴŜ-ǘŀƪŜέ Netflix  limited  series  that  broke  into  

linear - style  mass  reach

Adolescence  ŘƛŘƴΩǘ just  arrive  as άŀƴƻǘƘŜǊ buzzy  Netflix  UK crime  ŘǊŀƳŀέ τ it  landed  

as a  format  flex  and  a  mainstream  penetration  story . The ǎƘƻǿΩǎ continuous - take  

approach  made  it  feel  closer  to  prestige  theatre  than  conventional  TV, and  that  

formal  ambition  became  part  of  the  marketing  engine : people  ǿŜǊŜƴΩǘ only  

recommending  the  plot,  they  were  recommending  the  craft . Commercially,  it  did  

something  streamers  still  struggle  to  do  consistently  in the  UK: it  crossed  over  into  the  

same  national  conversation  space  as BBC/ITV  tentpoles . BARB reported  Episode  1 

drew  ~6.45m  viewers  in its  debut  week,  making  it  the  first  streaming  title  to  top  the  

¦YΩǎ weekly  TV ratings  τ a  symbolic  moment  for  άǎǘǊŜŀƳƛƴƎ as primary  ¢±Σέ not  just  

an  alternative .  This is reflected  in tŀǊǊƻǘΩǎ own  data,  with  the  show  peaking  

domestically  at  number  1 for  demand  for  14 consecutive  days,  and  number  3 globally .

That  kind  of  trajectory  is exactly  what  turns  a  licensed  acquisition  into  a  strategic  franchise  candidate  (spinoffs,  

longer - term  renewals,  international  rollouts) . It  also  generated  platform - level  value  beyond  simple  viewing : 

coverage  around  the  renewal  framed  it  as a  meaningful  driver  of  new  viewers  (a  crucial  internal  KPI for  

subscription  services) . The ǎƘƻǿΩǎ quick  Season  2 confirmation  reinforced  that  this  ǿŀǎƴΩǘ just  άǾƛǊŀƭ ƴƻƛǎŜΣέ but  a 

title  with  enough  retention/brand  upside  to  justify  continued  investment .

Heated  Rivalry : A Canadian - born  romance  that  άƘŀŎƪŜŘέ global  

streaming  via  fandom

Heated  Rivalry  is a  clear  example  of  a  breakout  driven  by  audience  momentum  rather  

than  marketing  scale . It  launched  within  a  defined  niche,  then  expanded  into  wider  

viewership  through  sustained  word - of - mouth  and  social  engagement . Crucially,  its  

demand  built  over  time  instead  of  peaking  at  release,  signaling  strong  completion  

rates  and  low  churn  τ the  performance  pattern  platforms  increasingly  value  when  

assessing  long - term  franchise  potential .

In Canada,  it  reportedly  became  /ǊŀǾŜΩǎ biggest  original  series on  record,  with  

Deadline  describing  ~400 % growth  in its  initial  window . That  domestic  dominance  

became  the  proof  point  enabling  global  licensing  and  άŦƻǳƴŘ Ƙƛǘέ positioning  on  larger  

platforms .

On - platform  performance  backed  up  the  hype . Netflix  reporting  and  trade  coverage  placed  it  at  ~96 .7m  views  in  

its  first  weeks,  pushing  it  onto  bŜǘŦƭƛȄΩǎ άƳƻǎǘ ǇƻǇǳƭŀǊέ lists  and  sustaining  conversation  beyond  a  single  weekend  

spike  τ the  key  difference  between  άōƛƎ ƭŀǳƴŎƘέ and  άƴŜǿ institution .έ

Awards  then  turned  momentum  into  legitimacy . The series picked  up  major  top - tier  recognition  (including  Golden  

Globes  wins  in limited - series categories),  which  matters  because  it  converts  a  breakout  limited  series into  

repeatable  value  for  the  platform : talent  deal - flow,  brand  halo,  and  a  stronger  case  for  future  άŜǾŜƴǘέ 

commissions  in the  same  creative  lane . What  makes  Adolescence  feel  like  a  true  άƴŜǿŎƻƳŜǊ ƛƳǇŀŎǘέ story,  

though,  is cultural  spillover : the  show  became  a reference  point  in public  debate  about  online  radicalization,  

misogyny,  and  teen  safety  τ even  being  positioned  for  use in schools  and  broader  civic  discussion  in parts  of  

Europe . ¢ƘŀǘΩǎ rare  air  for  a  four - episode  limited  series, and  ƛǘΩǎ the  kind  of  impact  that  keeps  a  title  relevant  long  

after  completion  rates  flatten  out .
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Rank Title

4 The Last of Us

5 Hazbin  Hotel

6 Invincible

7 Black Mirror

8 Solo Leveling

9 Attack on Titan

Rank Title

10 Reacher

11 The Boys

12 Severance

13 Jujutsu Kaisen ( )

14 The White Lotus

15 Rick and Morty

80.59x
EXCEPTIONAL 92.18x

EXCEPTIONAL

3

57.41x
EXCEPTIONAL

TV SERIES OF THE YEAR

1

2

Based on average  demand for scripted series  with episodes released between 1 January and 31 December 2025 (excl. Kids & Family content)
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Time - Series: Weekly Demand for the Biggest Shows

Squid  Game  and  Stranger  Things  behave  like  global  tentpoles,  with  towering  spikes  around  their  

launches  that  dwarf  everything  else . It  also  shows  how  Squid  Games  continues  to  drive  the  Korean  

content  machine .

Squid Games -  Huge spike in early 

January  as audiences binge 

Season 2 , released Dec 26, 2024, 

which quickly set a new Netflix 

record with 68M views in four days 

and #1 in 92 countries

Stranger  Things  ς Bright  spike  at  

late  November  /  December  tied  to  

Season  5 Volume  1 (released  Nov  

26) which  delivered  59.6M views  in 

six days,  bŜǘŦƭƛȄΩǎ biggest  English -

language  premiere,  and  briefly  

crashed  Netflix  despite  a 30% 

bandwidth  increase .

Squid Games ς Second large 

spike late June / early July 

ŀǊƻǳƴŘ {Ŝŀǎƻƴ оΩǎ WǳƴŜ нтΣ нлнр 

launch, billed as the final season

The Last of Us ς Across 

mid - April to late May, 

ƳŀǘŎƘƛƴƎ {Ŝŀǎƻƴ нΩǎ I.h 

run (Apr 13ςMay 25, 2025), 

ǿƘƛŎƘ ŘǊŜǿ άǳƴƛǾŜǊǎŀƭ 

ŀŎŎƭŀƛƳέ ŀƴŘ ƘŜŀǾȅ ǇǊŜǎǎ

The  Last  of  Us and  Invincible  illustrate  the  power  of  weekly  appointment  viewing,  sustaining  

elevated  demand  over  several  weeks  as  episodes  roll  out . 

In the  five  years  from  2020  to  2024 , Parrot  Analytics  

calculates  that Korean  TV series have  been  responsible  

for  $8 billion  in streaming  revenue  for  Netflix  globally .

1 FEB 2025 1 APR 2025 1 JUN 2025 1 AUG 2025 1 OCT 2025 1 DEC 2025
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Supply ςDemand Genre Quadrant 

In  2025 , high - concept,  franchisable  genres  consolidated  their  dominance . Japanese  animation,  

action  fantasy,  superhero  series  and  crime  drama  all  sit  firmly  in  the  high - demand  half  of  the  

chart,  and  anime  in  particular  over - performed  relative  to  its  supply  τ  a  pattern  reflected  directly  

in  this  ȅŜŀǊΩǎ global  top  15, where  My  Hero  Academia , Solo  Leveling  and  Attack  on  Titan  all  

featured  prominently . Their  presence  underscores  how  2025  continued  ŀƴƛƳŜΩǎ transformation  

from  niche  fandom  to  mainstream  global  engine .

Meanwhile,  categories  like  talk  shows,  lifestyle  reality,  and  broad  romantic  or  family  dramas  

appear  structurally  oversupplied  in  2025 , generating  steady  baseline  engagement  but  rarely  

converting  into  breakout  hits . This  mismatch  between  volume  and  demand  mirrors  what  we  saw  in  

year - end  rankings : few  titles  from  these  genres  gained  meaningful  traction  beyond  domestic  

markets .

The  άƻǇǇƻǊǘǳƴƛǘȅ ȊƻƴŜέ points  toward  where  the  next  generation  of  globally  scalable  hits  may  

emerge . Action  Animation  shine  as  a  reflection  of  the  growing  Anime  sector,  whilst  Procedural  

Dramas  remain  reliably  consumed  TV formats  globally  despite  limited  supply . In  a  year  marked  by  

cautious  commissioning  and  fewer  big - budget  gambles,  these  under - served  but  high - impact  

genres  offer  a  clear  blueprint  for  where  platforms  might  successfully  invest  in  2026 .

Supply

Opportunity Area Strong - Performing

Under - Monetization

Under - Performing

D
e

m
a

n
d

There are many titles, but average demand is near or below 

the median, suggesting discoverability challenges and too 

many look - alike formats.

These can carry strategic brand value or loyal micro - audiences 

ōǳǘ ŘƻƴΩǘ ƳƻǾŜ ǘƘŜ ƴŜŜŘƭŜ ŀǘ ǎŎŀƭŜΦ 

These are crowded spaces, but still over - index on 

demand. The presence of multiple top - 15 titles here (e.g. 

My Hero Academia, Solo Leveling, Attack on Titan, 

Game of Thrones ) shows that hits can still break out if 

they differentiate on tone, universe or fan culture.

These genres attract above - median demand with relatively few 

titles. For example, Action - animation demand is amplified by hits 

like  Invincible , while wrestling/fighting formats ride the 

globalisation of WWE, UFC and similar properties.  
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Stranger Things: At The Peak Of Its Powers

Travelability of Stranger Things By Peak Demand in Markets (2025 YTD) 

Å Global  peak  power : In  2025 , Stranger  Things  peaked  at  an  average  ~ 583 x the  global  series  

demand , out - spiking  Squid  DŀƳŜΩǎ ~438 x peak . ¢ƘŀǘΩǎ consistent  with  its  history  of  setting  

Netflix  records ; Season  5Ωǎ first  four  episodes  pulled  59 .6M views  in  six  days,  the  biggest  

English - language  premiere  in  Netflix  history . 

Å Platform - breaking  demand : Volume  1Ωǎ launch  on  Nov  26  briefly  crashed  Netflix  

worldwide , despite  the  streamer  boosting  bandwidth  by  30 %. Outage  reports  crossed  

14,000  in  the  US alone . 

Å Everywhere,  all  at  once : Ahead  of  the  drop,  all  four  previous  seasons  simultaneously  re -

entered  bŜǘŦƭƛȄΩǎ global  Top  10 , something  no  other  series  has  done . 

Å Truly  global  travelability : Past  seasons  were  already  the  most - watched  Netflix  title  in  83 + 

countries , and  Season  5 reportedly  dominated  Top - 10 charts  across  80ς90  markets  during  

launch  week , according  to  Netflix .

From  2020  to  the  second  quarter  of  2025 , ά{ǘǊŀƴƎŜǊ ¢ƘƛƴƎǎέ 

earned  more  than  $1 billion  in global  streaming  revenue  for  Netflix  

and  was  responsible  for  more  than  2 million  new  subscriber  

acquisitions , according  to  estimates  from  Parrot  Analytics .
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INDUSTRY HIGHLIGHTS

The White  Lotus : Prestige  TV That  Rewired  Tourism

By 2025 , The White  Lotus  is a  hit  HBO anthology,  as well  as a  case  study  in how  TV 

demand  turns  into  real  economic  impact . Parrot  !ƴŀƭȅǘƛŎǎΩ Streaming  Economics  

estimates  Seasons  1ς2 generated  $109.05 M for  Max  from  Q3 2021ςQ3 2024 , driven  

largely  by  subscriber  retention . 

What  makes  Solo Leveling  interesting  for  a  2025  story  is how  it  blurs  traditional  borders  inside  Asia while  traveling  

globally . The IP is Korean,  but  the  anime  production  is led  out  of  Japan ; distribution  runs  primarily  through  global  

platforms  like  Crunchyroll ; the  fanbase  is fiercely  transnational,  spread  across  North  America,  Latin  America,  

Europe  and  MENA as much  as Korea  or  Japan . Coverage  from  Forbes  has  previously  framed  it  as ά2024Ωǎ best  new  

anime Χ stupidly  simple  and  so much  ŦǳƴΣέ foregrounding  its  accessible  power  fantasy  structure  over  deep  lore . 

That  simplicity  is exactly  why  it  scales : you  ŘƻƴΩǘ need  pre - existing  cultural  fluency  to  understand  άǿŜŀƪŜǎǘ guy  

becomes  the  strongest .έ

And  the  pipeline  ƛǎƴΩǘ stopping  at  animation . In late  2025 , reports  surfaced  that  Netflix  is pursuing  a  live - action  Solo  

Leveling  adaptation,  with  commentators  arguing  that  this  is another  example  of  the  άŀƴƛƳŜ- to - flagship -

ǇǊƻǇŜǊǘȅέ pipeline  reshaping  the  industry . In other  words : Solo Leveling  ƛǎƴΩǘ just  a top - 10 title  by  demand ; ƛǘΩǎ a  

template  for  how  IP born  in web  fiction  and  webcomics  can  now  move  through  anime,  live - action  and  games  to  

become  globally  recognized  brands .

Solo  Leveling : From  Korean  Webtoon  to  World - Dominating  Anime

Solo  Leveling  shows  how  fast  άƴƛŎƘŜέ IP can  become  a global  default . Born  as a 

Korean  web  novel  and  webtoon,  it  turned  into  /ǊǳƴŎƘȅǊƻƭƭΩǎ most - watched  new  anime  

of  2024  and  quickly  became  one  of  the  ǇƭŀǘŦƻǊƳΩǎ most - rated  series τ proof  of  

demand  that  goes  beyond  views  into  nonstop  community  activity  and  repeat  

engagement . That  intensity  matters  because  anime  is now  a  real  revenue  engine

Parrot  !ƴŀƭȅǘƛŎǎΩ Streaming  Economics  estimates  

the  [White  Lotus]  first  two  seasons  generated  

$109.05  million  for  Max  alone  between  the  third  

quarters  of  2021 and  2024 .

Last  year, /ǊǳƴŎƘȅǊƻƭƭΩǎ global  streaming  revenue  

from anime  titles totaled  $1.4 billion , according  to  

data  from  Parrot  Analytics .

Season  3Ωǎ Thailand  setting  has  already  sparked  a  ά²ƘƛǘŜ Lotus  travel  ƳƻƳŜƴǘΣέ with  set - jetting  fuelling  spikes  in 

searches  and  bookings  for  Koh  Samui  and  other  filming  locations . And  the  pattern  ƛǎƴΩǘ new : Expedia  data  links  

earlier  seasons  to  roughly  300 % travel - demand  increases  to  Hawaii  and  Sicily  within  90  days,  while  searches  for  

Four  Seasons  resorts  reportedly  jumped  425%, with  some  properties  selling  out  for  months . In short,  White  Lotus  

demand  ŘƻŜǎƴΩǘ stop  at  attention,  it  shows  up  in flights,  hotel  ADRs, and  even  food  delivery  (UK Thai  takeaway  

orders  reportedly  jumped  after  the  Thailand  season  aired) . LǘΩǎ prestige  TV functioning  like  a  global  lifestyle  brand,  

with  tourism  boards  and  hotel  groups  treating  each  new  season  as a  de  facto  marketing  campaign .
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2025  was  the  year  global  film  consumption  fully  stabilized  into  a  hybrid  theatrical ςstreaming  

ecosystem,  with  audiences  gravitating  toward  eventized  releases,  culturally  rooted  

blockbusters  and  music - driven  cross - media  phenomena . Worldwide  box  office  revenue  

continued  its  multi - year  recovery,  with  analysts  projecting  $42 billion  in  2025 , up  from  $33.9B 

in  2023  and  nearing  pre - pandemic  levels . But  box  office  alone  no  longer  defines  success . 

According  to  Parrot  Analytics,  the  ƛƴŘǳǎǘǊȅΩǎ top  films  now  generate  a  significant  share  of  their  

total  value  on  streaming  platforms,  where  long - tail  viewing,  fandom - driven  repeat  

engagement,  and  subscriber  impact  often  rival  τ or  exceed  τ theatrical  returns .

Franchises  again  dominated  the  cultural  conversation  in  2025 , with  titles  like  5/Ωǎ Superman , 

Jurassic  World , and  Captain  America : Brave  New  World  performing  strongly  across  global  

demand  and  box  office  charts  τ proof  that  large - scale  IP still  delivers  when  paired  with  clear  

positioning  and  focused  marketing . At  the  same  time,  regional  megahits  broke  into  the  global  

mainstream : Indian  films  such  as  War  2, Sikandar , and  Good  Bad  Ugly  ranked  among  the  

ǿƻǊƭŘΩǎ most  demanded  titles,  while  music - driven  hybrids  like  K- Pop : Demon  Hunters  showed  

the  growing  power  of  fandom  ecosystems . Together,  these  films  highlight  a  landscape  where  

Hollywood  tentpoles  and  regional  blockbusters  compete  on  equal  footing,  and  global  

audiences  reward  not  just  scale,  but  emotional  resonance  and  community .

MOVIES 2025  

In 2022, movies  represented  roughly 27 percent of  total  

streaming  revenues . By 2024 , that  share  had  climbed  

to nearly  50  percent .
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2 3

73.4x
EXCEPTIONAL

63.53x
EXCEPTIONAL

67.71x
EXCEPTIONAL

Rank Movie

4 Sikandar (εÞ¾ɰÏØ(

5 Jurassic World Rebirth

6
Captain America: Brave New 
World

7 Coolie (Ónvđ 

8 Superman

9 Saiyaara

Rank Movie

10 Thunderbolts*

11 Good Bad Ugly 

12 Kantara A Legend: Chapter 1

13 Final Destination: Bloodlines

14 Sinners

15 Game Changer

1

MOVIES OF THE YEAR

Based on average  demand for movies released between 1 January and 31 December 2025. 
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Time - Series: Weekly Demand for the Biggest Shows

tŀǊǊƻǘΩǎ 2025  time - series  data  shows  a  movie  landscape  defined  by  event - driven  demand  spikes,  

where  theatrical  releases,  festival  windows  and  global  streaming  drops  created  short,  intense  bursts  

of  worldwide  attention . Titles  like  Sikandar  generated  some  of  the  highest  global  demand  multipliers  

of  the  year,  whilst  War  2Ωǎ Independence  Day  2025  release  drove  a  strong  pan - India  opening,  with  

estimates  showing  the  film  crossing  200 ς225  crore  domestic  within  its  first  week,  powered  by  Hindi ς

Telugu  crossover  appeal  and  the  YRF Spy  ¦ƴƛǾŜǊǎŜΩǎ brand  equity . This  aligns  with  broader  market  

shifts : by  2025 , India  had  become  the  largest  theatrical  market  by  admissions,  with  international  

viewership  for  Indian  films  rising  sharply . Meanwhile,  Hollywood  blockbusters  (Superman  peaking  at  

232 .9x, Jurassic  World  Rebirth  at  220 .4x)  reinforced  the  ȅŜŀǊΩǎ cinema  rebound . Global  box  office  

revenue  climbed  to  $19.8B, up  ~7% over  2024 , signaling  stabilization  after  years  of  volatility . 

Streaming - first  releases  also  reshaped  the  year . K- Pop : Demon  Hunters  (peak  211.1x)  became  bŜǘŦƭƛȄΩǎ 

most - watched  film  ever  with  325 M+  views,  proving  digital - first  titles  can  outperform  theatrical  IP in  

global  reach .

2025  was  a  hybrid  year : theatrical  recovery,  streaming  dominance,  and  unprecedented  

internationalization  τ  where  the  ǿƻǊƭŘΩǎ biggest  movies  no  longer  came  from  one  market,  one  

language,  or  one  release  model .

1 FEB 2025 1 APR 2025 1 JUN 2025 1 AUG 2025 1 OCT 2025 1 DEC 2025

464x

413x

361x

310x

258x

206x

155x

103x

52x

0x

Mufasa  and 

Pushpa: The Rule 

-  aŀǎǎƛǾŜ 5ŜŎ Ωнп 

release 

momentum Ÿ 

dominates early 

2025 demand.

Captain America ς First 

MCU film of 2025, strong 

opening driven by heavy 

pre - release buzz and a 

±ŀƭŜƴǘƛƴŜΩǎ 5ŀȅ ǊŜƭŜŀǎŜΦ

Sikandar  -  Eid 2025 bump: 

Indiani  actioner spikes off 

festival release to . Huge 

Shakib Khan fanbase at 

home + Gulf diaspora

Superman  ς WŀƳŜǎ DǳƴƴΩǎ 

DCU reboot opens mid - July 

with a massive debut: 

~$122M USςCanada 

weekend and $216M globally.

K- Pop Demon 

Hunters ς High initial 

demand at release 

(124x) that continued 

to rise to 211x. 

Sustainably high 

demand that holds 

long term relevance 


