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We now live in an attention economy
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Time is the most valuable
resource on the planet
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“At Netflix, we‘'re competing for our customers’ time.
So we actually compete with sleep.”

Reed Hastings
CEO Netflix
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Introducing Affinity

Measuring Synergy between Audiences

AUDIENCE

AUDIENCE



Tod CIy’S Agendq CONTENT + CONTENT
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Identify brands or IP are most appealing to your
current audience

How to maximize your content or brand’s /
potential by analyzing audience affinity :

How you can personalize your strategy on a
global or market scale

Methods for targeting the right audience with
in-depth demographic breakdowns that

Match your brand with the right talent in every
market

AUDIENGE + CONTENT BRANDS + CONTENT
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Prioritize Subscriber
Retention and

Acquisition with
Content Affinity
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The top 10 shows most watched by the audience of The Mandalorian

includes superhero series, science-fiction and adult cartoons across a
variety of networks

Audiences are also watching:

T
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MANDALORIAN

(07)
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At launch, The Mandalorian struggled with affinity to other Disney+
content, showing high affinity to Prime Video, Netflix and Apple TV+

TV shows

THE BOYS

RICK AND MORTY

THE WITCHER

THE WAR OF THE WORLDS
WATCHMAN

G0OD OMENS

LOST IN SPACE

THE MORNING SHOW (US
IT'S ALWAYS SUNNY IN PHILADELPHIA
HIS DARK MATERIALS
SOUTH PARK

CHERNOBYL

SEE

THE EXPANSE

SILICON VALLEY

TITANS

GODFATHER OF HARLEM
FOR ALL MANKIND

MR. ROBOT

DRACULA (GB)

AMERICAN G0DS

THE MAN IN THE HIGH CASTLE
FLEABAG

THE GRAND TOUR

THE ORVILLE

Network

AMAZON PRIME VIDEO
ADULT SWIM

NETFLIX

BBC ONE

HBO

AMAZON PRIME VIDEO
NETFLIX

APPLETV+

FX

BBC ONE

COMEDY CENTRAL
SKY ATLANTIC
APPLETV+

AMAZON PRIME VIDED
HBO

DC UNIVERSAL

EPIX

APPLETV+

USA NETWORK

BBC ONE

STARZ

AMAZON PRIME VIDEO
BBC THREE

AMAZON PRIME VIDEO
FOX
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Demand
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S1viewers of The Mandalorian
showed a higher affinity to
Amazon Prime Video content
over Disney+ originals
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Affinity of new launches on Disney+ has increased for more recent
tentpole launches

# of the Top 25 with High Affinity to Each Show at Time of Launch

THE MANDALORIAN NOV 2019
uANDAVISON | B JAN 2021
THE FALCON AND |4 *
THE WINTER SOLDIER || MAR 2021
Lok | 2R JUN 2021
10 15 20 25

Number of TV Shows
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Use affinity to inform programming and licensing decisions based on
a show’s contribution to a platform

COMEDY TED LASSO

CRIME DRAMA OZARK

LOW AFFINITY HIGH AFFINITY

PEAKY BLINDERS
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Personalizing Your
Audience Strategy
Based on Taste
Clusters with
Social Affinity




|ldentify distinct taste clusters of your audience to make personalized
marketing strategies and creative content to appeal to these audiences

Audience Affinity leverages social media networks to create clusters of distinct audience profiles

—

HOUSE 2k
DR AGON

House of the Dragon
Social Following

i
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Cluster Network
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TALENTS & INFLUENCERS

[ CONVERSATION DRIVERS J

Community Preferences
.
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Segment 12: “Sci-fi Show and Movie Fans”

DC/Marvel Shows

SEGMENT 6
10%

SEGMENT 3
8%

SEGMENT 11 , SEGMENT 12 SuEs = [ 2
22% 21% 3 brl !

w5 iy
SEGMENT
1

ATHE
© WITCHER

SEGMENT

SEGMENT 2 g

21%
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Segment 6: “Game of Thrones Die-hards”

Game of thrones - cast

SEGMENT 6
10%

SEGMENT 3

SEGMENT 11
22%

SEGMENT
10

SEGMENT
)

SEGMENT
1

SEGMENT

SEGMENT 2 g

21%
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Finding the Right
Partnerships with
Brand Affinity

15 Confidential | Parrot Analytics 2022. All Rights Reserved.



Use Affinity and Reach to measure similarity and audience scale

between a

brand and content

HIGH REACH |
ThelEllen DegeneresShow TopGear
Game(Of Thrones
TheDaily Show Mat chOf The Day The Grand Tour
Stranger(Things ThisMorni Have(liGot New s For You
The Rachel Maddow Show isforning Newsnight Ant Anstead Masfterglechanic
FifthGear
Ql QuestionTime
TheXFactor (GB) Barrett-jackson/Auction
Aib VideoPodcast Jay/Leno'sGarage
LineOf Duty
' Turbo
Grey'sAnatomy Vikings WheelerDealers
Spittinglimage(2020)
TheRepair Shop
REACH PrettyLittlelLiars HarryHill
. ) Star Wars:TheBadBatch
BigBrother Brasil Antiques/Road Trip
Victorious !
Gossip(Girl Tom@ancy'sJackRyan
ThelEqualizer
DuckDynasty - PN
Revenge PAW Patrol WhoWantsToBeAMillionaire?(US)
Workaholics
Snow piercer(2020)
Moonshiners
Letterkenny TheWilds PJMasks BlessTheHarts
TheFollowing Thelllast0.g.
Mike&Molly TheAlienist Supermarket Sweep Caillou CandyCrush(2017)
Unbreakable KimmySchmidt LoneTarget
Days(Of Qur Lives Hell On'Wheels Superior Donuts CherriesWild

*Size of bubble = Demand
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HIGH AFFINITY

AFFINITY
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Use Affinity and Reach to measure similarity and audience scale

between a brand and content

® TITLES WITH HIGH
Top Gear AFFINITY
HIGH REACH“ & AND HIGH REACH
The Grand Tour .
@ The Ellen Degeneres Show
Gt OF THFGHES Have | Got News For You
Bl “Newsnight Ant Anstead Master Mechan
: Fifth Gear «
- @ ‘Stranger Things « Question Ti
The Rachel Maddow Show ® nEarrett-jackson Auction
The X Factor (GB) @ @ " . & @ Jay Leno’s Garage
Aib Video Podcast « < ©a | - “LineOfDuty . =
° ® o009 ; ‘ _ ‘s ~Turbo
Grey’s Anatomy Viki v . . A
ikings * o 4 —
. 0, : : .‘ y : = Spitting Image (2020)
¥ ® s ° ® o O ® ° 7
Pretty Little Liars Y @ .: ; 8 0.'< ;e - ‘ Li;%lieﬁmr Shop
@ RN S PN YT SO Ne -9 «
REACH | ooomromt . % o® 4 « *o&'- 3
Big Brother Brasil 5 ’. ‘o °- '
Victorious® @ Bt
|c onmfs GossipGirl @ « * . o %o 28N, .Nf
® ‘® ’ o9, © o ‘
e . . ™ i ®
OHCEDVBEN o riseli oo, b - PAWPatrol  ® illionaire? (US)
Workaholics O ® ,.a o o
° © ° ® nowpiercer (2020)
o e @ S, e * * Moonshiners
Letterkenny _° =« - TheWilds » . . PJMasks °Bless The Harts
® » TheFollowing o o © The Last O.g. : o - :
Mike & Molly The Alienist Supérmarket Sweep (Caillou Candy Crush (2017)
Unbreakable Kimmy Schmidt Lone Target
Days Of Our Lives Hell On Wheels Superior Donuts Cherries Wild
LOW REACH * ‘ = * C
d
-
Y LOW AFFINITY

*Size of bubble = Demand
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AFFINITY

HIGH AFFINITY
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Use Affinity and Reach to measure similarity and audience scale
between a brand and talent
@ Richard
Hammond

4
HIGH REACH

REACH

LOW REACH

Y LOW AFFINITY AFFINITY HIGH AFFINITY
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We convert the two dimensions of Affinity and Reach into a single
metric called Brand Compatibility Score

Affinity and
Reach weighting
is determined
based on priority

AVERAGE ((AFFINITY SCORE INDEX *75%) , (REACH SCORE INDEX * 25%))

BRAND COMPATIBILITY SCORE

A A , » PAROT W
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Using the Brand Compatibility Score creates a single rank ordering
to inform partnership, marketing, content or ad sales strategies

SHOW NAME REACH INDEX
FIFTH GEAR

WHEELER DEALERS e |
Cwoaweec | ww
AT AVSTEAD NASTERWEGRANG |0
|

TOP GEAR [N 7 S N S - N

AUTONOTo o

FORMULA 1

THE GRAND TOUR

JAY LENO'S GARAGE
BARRETT-JACKSON AUCTION
SPITTING IMAGE (2020)
TOP GEAR AMERICA

THE ONE SHOW

HARRY HILL

COUNTRYFILE
HIGH REACH, LOW-ISH THE REPAIR SHOP

AFFINITY = MODERATE ANTIQUES ROAD TRIP
COMPATIBILITY ROADKILL GARAGE
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AFFINITY INDEX | COMPATIBILITY SCORE |

S
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FIFTH GEAR

MODERATE REACH, HIGH
AFFINITY = HIGH
COMPATIBILITY
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Thank You

For questions please contact:

renee.engelhardt@parrotanalytics.com

A ) , »PAROT
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Emilia Clarke *

Access real-time analytics for more than

»

DEMAND360

< TV Shows

» PLAY TRAILER

Summary

Demand Distribution

Demand Insights

|+ QUICK COMPARE

The Mandalorian ™

Tv-14 Adventure, Science-Fiction, Fantasy, Action = 2019% present Current [ 88

w Disney+ & United States

@® English

2Seasons (16 Episodes)  Scripted

Qne #

The travels of a lone bounty hunter in the outer reaches of the galaxy, for from the authority of the New Republic.

Demand Rank  Latest Day, Worldwide

People also watching  This Week

29 o — | DROBAESED

Parrot Pulse News & Reports
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i| LAST30DAYS

Parrot Pulse o
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————
Movies
Tom

o by

L2 LT T

50,000+ TV shows, movies & talent with DEMAND360
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30% discount for webinar attendees!
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