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Hidden in 
Plain Sight:
How to Unlock Audience Interests

WEBINAR
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“At Netflix, we‘re competing for our customers’ time. 
So we actually compete with sleep. ”

Reed Hastings
CEO Netflix

Time is the most valuable 

resource on the planet

We now live in an attention economy
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DEMAND RANKCONTENT GENOME®

CAPTURING

SUPPLY Demand

100M+ metadata tags
2K+ distribution platforms

1M+ titles & 1M+ talent

Behavioral data from 
2B+ consumers

CONTENT SUPPLY AUDIENCE DEMAND

DEMAND MEASUREMENT platform
The world’s only global audience

Content taxonomy system
The industry’s most advanced
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Introducing Affinity

Measuring Synergy between Audiences

AUDIENCE 
A

AUDIENCE 
b
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Today’s Agenda

Identify brands or IP are most appealing  to your 

current audience

How to maximize  your content or brand’s 

potential by analyzing audience affinity

How you can personalize  your strategy on a 

global or market scale

Methods for targeting  the right audience with 

in - depth demographic breakdowns that

Match your brand with the right talent in every 

market

Content affinity

Brand affinity

Talents & Influencers
Content

BRANDS

CONTENT

Content + Content

Brands + Content

audience

Audience + Content
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Prioritize Subscriber 

Retention and 

Acquisition with 

Content Affinity
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Audiences are also watching:

The top 10 shows most watched by the audience of The Mandalorian 
includes superhero series, science - fiction and adult cartoons across a 
variety of networks

6
The Falcon and the 

Winter Soldier

9

2
WandaVision

7
His Dark Materials Loki

8
Archer

10
Game of Thrones

1
Transplant

4
Rick and Morty

3
The Book of 

Boba Fett

5
The Expanse
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At launch, The Mandalorian  struggled with affinity to other Disney+ 
content, showing high affinity to Prime Video, Netflix and Apple TV+

TV shows Network Demand

Amazon Prime Video
Adult Swim

Netflix
Bbc one

Hbo
Amazon prime video

Netflix
Apple tv+

Fx
Bbc one

Comedy central
Sky Atlantic

Apple tv+
Amazon prime video

Hbo
Dc universal

Epix
Apple tv+

Usa network
Bbc one

Starz
Amazon prime video

Bbc three
Amazon prime video

fox

The Boys
Rick And Morty

The Witcher
The War Of the worlds

Watchman
Good omens

Lost in space
The morning show (us

It’s always sunny in Philadelphia
His dark materials

South park
Chernobyl

See
The expanse

Silicon valley
Titans

Godfather of harlem
For all mankind

Mr. robot
Dracula (gb)

American gods
The man in the high castle

Fleabag
The grand tour

The orville

0% 8%6%4%2% 10%

S1 viewers of The Mandalorian 
showed a higher affinity to 

Amazon Prime Video content 
over Disney+ originals

Viewers also watchED 
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Affinity of new launches on Disney+ has increased for more recent 
tentpole launches

0 5 10 15 20 25

Number of TV Shows

The Mandalorian

WandaVision

The Falcon and
the Winter Soldier

Loki

0

1

4

5

Nov 2019

JAN 2021

MAR 2021

JUN 2021

# of the Top 25 with High Affinity to Each Show at Time of Launch
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Low Affinity

Low Affinity

Low Affinity

Use affinity to inform programming and licensing decisions based on 
a show’s contribution to a platform

Low Affinity high Affinity

COMEDY

Crime Drama

high Affinity

high Affinity

high Affinity
Peaky Blinders

ozark

TED LASSO

Sunny Philadelphia
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Personalizing Your 

Audience Strategy 

Based on Taste 

Clusters with 

Social Affinity 
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Audience Affinity leverages social media networks to create clusters of distinct audience profiles

House of the Dragon
Social Following

Content affinity

Brand affinity

Talents & Influencers

Conversation drivers

Community PreferencesCluster Network

Identify distinct taste clusters of your audience to make personalized 
marketing strategies and creative content to appeal to these audiences
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Segment 12: “Sci - fi Show and Movie Fans”

DC/Marvel Shows

Sci –  fi  & Fantasy shows

New/upcoming  TV & Film releases

Segment 12
21%

Segment 6
10%

Are Interested In
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Segment 6: “Game of Thrones Die - hards”

Are Interested In

Segment 6
10%

Game of thrones -  cast
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Finding the Right 

Partnerships with 

Brand Affinity
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Use Affinity and Reach to measure similarity and audience scale 
between a brand and content 

Wheeler	Dealers

The	Repair	Shop

St ranger	Things

Game	Of	Thrones

Barret t -jackson	Auct ion

Ant iques	Road	Trip

Ant	Anst ead	Mast er	Mechanic

PAW	Pat rol

Vikings
Grey's	Anat omy

Snowpiercer	(2020)

The	Daily	Show

PJ	Masks

The	Equalizer

The	Grand	Tour

Line	Of	Dut y

St ar	Wars:	The	Bad	Bat ch

Top	Gear

The	X	Fact or	(GB)

Pret t y	Lit t le	Liars

Gossip	Girl

The	Ellen	Degeneres	Show

Let t erkenny

Vict or ious

QI

Tom	Clancy's	Jack	Ryan

Big	Brot her	Brasil

The	Rachel	Maddow	Show

Moonshiners

Duck	Dynast y

The	Alienist

Workaholics

Days	Of	Our	Lives

Spit t ing	Image	(2020)

Caillou

Hell	On	Wheels

Revenge

Mike	&	Molly

Jay	Leno's	Garage

Have	I	Got	News	For	You

The	Wilds

This	Morning

Mat ch	Of	The	Day

The	Following

Quest ion	Time

Aib	Video	Podcast

Fif t h	Gear

Unbreakable	Kimmy	Schmidt

Superior	Donut s

The	Last	O.g.
Bless	The	Hart s

Supermarket	Sweep

Who	Want s	To	Be	A	Millionaire?	(US)

Candy	Crush	(2017)

Newsnight

Lone	Target

Cherries	Wild

Turbo

Harry	Hill

Average

Average

Reach

High Reach

Low Reach

AffinityLow Affinity high Affinity
*Size of bubble = Demand
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Reach

High Reach

Low Reach

Low Affinity high Affinity

Titles with High 
Affinity

and High Reach

Affinity
*Size of bubble = Demand

Use Affinity and Reach to measure similarity and audience scale 
between a brand and content 
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Average

Average

Reach

High Reach

Low Reach

Low Affinity high AffinityAffinity

Max 
Verstappen

Richard
Hammond

Jon Rahm

Use Affinity and Reach to measure similarity and audience scale 
between a brand and talent
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We convert the two dimensions of Affinity and Reach into a single 
metric called Brand Compatibility Score

Brand
Compatibility

Affinity REACH

AVERAGE ( (AFFINITY SCORE INDEX * 75% ) , (REACH SCORE INDEX * 25% ))

=
BRAND COMPATIBILITY SCORE

Affinity and 
Reach weighting 
is determined 
based on priority
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Show Name REACH Index Affinity Index Compatibility Score

Fifth Gear 0.13 1.00 0.78 

Wheeler Dealers 0.06 0.86 0.66 

MotorWeek 0.09 0.76 0.59 

Ant Anstead Master Mechanic 0.10 0.73 0.57 

FIA World Endurance Championship 0.27 0.44 0.40 

Turbo 0.04 0.44 0.34 

Top Gear 0.71 0.21 0.34 

Automoto 0.04 0.43 0.33 

Formula 1 1.00 0.08 0.31 

The Grand Tour 0.38 0.25 0.28 

Jay Leno's Garage 0.07 0.33 0.27 

Barrett-jackson Auction 0.06 0.33 0.26 

Spitting Image (2020) 0.03 0.28 0.21 

Top Gear America 0.04 0.27 0.21 

The One Show 0.04 0.26 0.21 

Harry Hill 0.02 0.26 0.20 

Countryfile 0.05 0.25 0.20 

The Repair Shop 0.02 0.26 0.20 

Antiques Road Trip 0.01 0.25 0.19 

Roadkill Garage 0.02 0.20 0.16 

High Reach, Low-ish 
Affinity = Moderate 
Compatibility

Moderate Reach, High 
Affinity = High 
Compatibility

Using the Brand Compatibility Score creates a single rank ordering 
to inform partnership, marketing, content or ad sales strategies 
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Thank You

renee.engelhardt@parrotanalytics.com

WEBINAR

For questions please contact:
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30% discount for webinar attendees!

Access real - time analytics for more than 

50,000+ TV shows, movies & talent with DEMAND360
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